
Appendix No. 9 to the Tender Notice 

Specification of sponsorship services for the lease agreement of the Florian Krygier Municipal Stadium at ul. Karłowicza 28 in Szczecin regarding:
1. Marketing and image rights, 
1. External labelling of the Stadium,
1. Internal labelling of the Stadium,
1. Hospitality and property rights,
1. Labelling on the printed materials of the facility,
1. Media and publicity rights.
Point 1 includes:

	1. The right to select the first Name and Logo of the Stadium.



	1. The right to create the new brand of the facility – the creation of the name, logo and identification book for the Stadium. 



	1. Domain name and the design of the Stadium’s official website. 



	1. The right to use the Stadium’s image in advertising and on products. 



	1. M The option of carrying out photo sessions and making advertising spots on the terms and conditions determined with the Lessee subject to prior arrangement of the dates of such activities.



	1. Access to online and mobile communication channels with the users of the City’s social profiles – co-organisation of competitions, dedicated actions, sponsor board and tags # 



	1. Access to archival photographs and videos of the Stadium. 



	1. Right to industry exclusivity and distribution of Sponsor’s products in the Stadium area – except for exclusions arising from the club’s sponsorship agreements. 



	1. The priority right to extend the term of the title sponsorship agreement. 



Point 2 includes:

	1. Sponsor’s logotypes on the external wall – 1 large backlit logotype (alternatively, a LED screen/mesh), permanent display at the eastern side of the Stadium facing Twardowskiego Street. Display size to be specified after signing the agreement with the Sponsor. Full package: 2 additional logotypes on the southern side of Witkiewicza Street, to be specified as above. Design arrangements, assembly at the Sponsor’s cost, current operating costs, i.e., current technical service, removal of failures and repairs are to be performed at the Sponsor’s cost, while the cost of electricity shall be borne by GMS (settlement on the basis of sub-meter readings according to the rates applicable to the Lessee). The photos of the location attached.  



1. The markings referred to below shall be carried out at the Sponsor’s cost, following which their maintenance, i.e., washing and replacement of flags, shall be the responsibility of the Sponsor (it is permissible to outsource that work to GMS).

	1. The Sponsor’s logotypes at the parking lot entrances and exits, facing Witkiewicza Street, on the fencing of the external area of the Stadium (or on the lamps situated along the entrance) and facing Twardowskiego Street, on the fencing of the external area of the Stadium. Minimum package: 2 pieces. Full package: 10 pieces on the external area, with additional horizontal marks. The photos of the location attached.



	1. The Sponsor’s logotypes on flags/poles in front of the Stadium. Minimum package: 2 pieces at the central mast, and 1 piece on each side. Full package: 3 pieces at the masts on Witkiewicza Street. The photo of the location attached.



	1. The Sponsor’s logotypes on the full-size side pitch (for matches of Pogoń women’s team and Pogoń II reserve team) on a full-size balloon above the entrance to the pitch on which it is situated (in the period from 1 November to 31 March) – per 1 piece with the  Sponsor’s logo (the feasibility and technology of providing the advertisement to be arranged with GMS). The photo of the location attached.



	1. The Sponsor’s logotypes on the fencing of the external area of the Stadium, at the site where the fencing obscures the Stadium building. The external fencing facing Twardowskiego and Witkiewicza Streets.

1. The area of external stairs ‒ entrance from Witkiewicza Street. The Sponsor’s logotype or advertisement. The photo of the location attached. 



Point 3 includes:

	a) The Sponsor’s logotype on the pitch above the electronic bands on the long straight edge (a view opposite the TV cameras), in an area of approx. 6 square metres/piece. Minimum package: 1 piece. Full package: 2 pieces (in place of the current GMS advertisements as part the service agreement concluded between GMS and the Lessee). The photo of the location attached.  

	b) The Sponsor’s logotype or advertisement on the stadium on the concrete pillars above the seats above each stand. Minimum package: 2 pieces, an area of approx. 6 square metres/piece. Full package: 4 pieces. The photo of the location attached. 



	c) The Sponsor’s advertisement ‒ frames (1m x 0.7m) in passageways; 10 units without backlighting ‒ technical limitations. The photos attached.



	d) The Sponsor’s zone up to 25 square metres, with POS materials during sporting events, possibility to engage hostesses and to distribute materials. Gold and VIP zones. Location to be arranged with the Lessee as part of the agreement concluded with the Lessee. The photo of the location attached. 

e) The Sponsor’s logotype in the catering zone of the VIP Club. The photo of the location attached.



	f) An audio spot with the Sponsor’s advertisement during visitors’ entry to sporting events on TV sets within the stadium and during technical breaks of matches, as part of the binding agreement between GMS and the Lessee.

g) The broadcast of the Sponsor’s advertisement on digital hoardings ‒ half of the GMS advertising time shall be allocated for the Sponsor’s advertising needs (i.e., approximately 4 minutes), as part of the binding agreement between GMS and the Lessee. 



	h) The Sponsor’s logotype on the wall at the cloakroom entrance and in the conference room, 4 squares (2 small +2 large), and on the interview walls (2 squares in GMS locations), as part of the binding agreement between GMS and the Lessee. The photos attached.  



	i) The Sponsor’s advertisement on the telebim and screens (spots on stadium TV in the sporting event mode). The Sponsor’s advertisement permanently fixed to the telebim and to the televisions in the stadium, as part of the service agreement concluded with the Lessee.

j) Marking of the stands with the name of the title sponsor (one of the stands dedicated to the name as requested by the Sponsor) ‒ subject to arrangement with Lessee. 


	  
	k) The Sponsor’s logotype on the risers (at the stand dedicated to the Sponsor) of the stairs in the selected area inside the Stadium. 



	l) Exclusive branding of stands, in the press stand and at the commentator stands, in accordance with the regulations and directions of the Lessee and the venue administrator. 

ł) Banners over stadium tunnels. Size to be agreed with the lessee (for the two tunnels behind the goal posts). The photos of the location attached.   



	      m) The area on the walls of the parking lot tunnels. Entrance to the indoor parking lot. The Sponsor’s advertisement ‒ 2 logotypes ‒ their size to be arranged with the Lessee. The photo of the location attached.   

	


Point 4 includes:

a) [bookmark: _Hlk135915238]Free-of charge unlimited access to box No. 13, with 12 seats for the title sponsor, together with parking spaces in the indoor parking lot, with the Sponsor’s logotype; 3 spaces throughout the term of the agreement. Box service including catering will be provided by the Lessee at the Sponsor’s cost upon notification 7 days prior to the event. The cost of the box service including catering may not exceed the amount of PLN 120,000.00 net per year. 
	
	b) [bookmark: _Hlk135915282]Free-of-charge invitations to the VIP C Silver Grandstand ‒ 15 invitations for all events  and the priority option of purchasing 25 extra tickets for all matches of Pogoń (stand D), as part of the service agreement between GMS and the Lessee.



c) Free-of-charge access to the Conference Room – up to 3 times a year in each year of the title sponsorship agreement ‒ subject to arrangement with Lessee, as part of the service agreement between GMS and the Lessee.
	


d) The option of handing out awards during sports competition and entertainment events, including the special award funded by the sponsor, (save for the restrictions arising from the rules and regulations of UEFA, Ekstraklasa S.A. and the Polish Football Association.

e) Free-of-charge arrangement of an exclusive tour around the Stadium for 30 people (a guide, including a foreign-language guide, access to selected rooms, options of photographic, video and online footage during the tours) for the Sponsor's representatives and guests, 2-4 times a year, in each year of the title sponsorship agreement. The tour route shall be arranged with the Lessee, as part of the service agreement between GMS and the Lessee.
	


Point 5 includes:
	


An obligation to use the official name of the Stadium in the Pogoń products catalogue featuring tickets, match programmes, walls, promotional spot, and the like. All changes to the Sponsor’s logo should be communicated in advance and are subject to arrangement with the Lessee during the term of the agreement. Costs to be borne by the Sponsor. Distribution of the Sponsor’s advertising material (leaflets, brochures, samples) outside the Sponsor’s area and, following the future establishment of a museum, at the Stadium.

Point 6 includes:

	The use by the Lessee of the official name of the Stadium with the presentation of the Sponsor’s name in commercial, advertising and public relations materials, including:
a) Displays on the national and regional television,



	b) Displays in the national and regional press, 



	c) Online displays on websites, 



	d) Displays in apps and social media, 



	e) Displays on the national and regional radio broadcasting stations. 
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